TOPIC KEY

STRATEGY 1

1.1
Citizen
Involvement
Plan

STRATEGY 2

2.2
Access to the Web

2.3

STRATEGY 4

4.1
Hillsboro Logo/
Motto

Signage Development
and Implementation
Plan

City of Hillsboro
Hillsboro 2020 Action List

VISION FOCUS AREA: STRENGTHENING AND SUSTAINING COMMUNITY

Develop a citizen involvement plan to promote early, frequent and regular participation in local decisions

and actions.

Action
Convene the Citizen Involvement Advisory Committee (CIAC)
to lead a process to craft a citizen involvement plan and
recommend it to the Hillsboro City Council. Concurrent with
the CIAC process, build public awareness of the effort to
develop a citizen involvement plan, and encourage public
participation in its development.

Lead Role
City of Hillsboro.

Potential Partners
Hillsboro Chamber of Commerce;
churches; youth organizations; Hispanic
and other minority community
organizations; Hillsboro School District;
Tualatin Valley Television; other
community groups and agencies involved
in the Hillsboro 2020 visioning process.

Make on-line technology accessible and affordable to all residents of the community.

Action

Provide WEB-based access to City and other local
government resources.

Action

Lead Role

City of Hillsboro;
Washington County;
Hillsboro School
District.

Lead Role

Potential Partners
Service clubs; businesses.

Potential Partners

Develop a community identity program that reflects Hillsboro's character.

Action

Establish through a community process, a Hillsboro logo and
motto which represent the community's unique identity.

Action
(A) Develop signage program, incorporating Hillsboro motto
and logo, and including community gateways components. (B)
Implement the program.

Lead Role
City of Hillsboro;
Hillsboro Chamber of
Commerce.

Lead Role

City of Hillsboro;
Hillsboro Chamber of
Commerce.

Potential Partners
Various community-based service
organizations; interested individual
businesses.

Potential Partners

Various community-based service
organizations; interested individual
businesses.

Priority/Timeline

1-2 years 3-5years 6+ years

Priority/Timeline
1-2 years 3-5years 6+ years

=) = =

1-2 years 3-5years 6+ years

Priority/Timeline
1-2 years 3-5years 6+ years

3-5 years

6+ years

(AB)?®
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STRATEGY 5

5.1

Common Zip
Code

5.2
Home Address System
Design and
Implementation

STRATEGY 7
7.1

Downtown Community
Meeting Centers

7.2

STRATEGY 10

10.1

Parks Facilities
Inventory

City of Hillsboro

Hillsboro 2020 Action List

Develop a common "Hillsboro" address for every home and business within the boundary of the City

reflected in all local postal addresses.

Action Lead Role
City of Hillsboro

After determining future eastern City boundary, work with U.S.
Postal Service to modify Hillsboro zip code boundaries to
match future City boundary.

Action Lead Role
Through a community-based process, determine whether to City of Hillsboro
establish a single address/grid system, and if so, develop and
(B) implement a common address plan.

Priority/Timeline

Potential Partners 1-2 years 3-5years 6+ years
Hillsboro Chamber of Commerce; various [
community-based organization;
interested individual businesses.

Potential Partners 1-2 years 3-5years 6+ years
Washington County; Hillsboro Chamber (A,B)
of Commerce; U.S. Postal Service; civic )
organizations; homeowners associations;
interested businesses.

Promote the establishment of centers for meetings, conferences and other community activities. Priority/Timeline

Action Lead Role
(A) Locate and develop an additional facility for community City of Hillsboro
meeting space in downtown Hillsboro. (B) Study the viability of
renovating the Town Theater for a third place use. If
renovation is not viable, study other third place uses for the
site.

Action Lead Role

Potential Partners 1-2 years 3-5years 6+ years
Hillsboro Chamber of Commerce; )
Hillsboro Downtown Business
Association; arts organizations;
churches; other potential uses.

Potential Partners 1-2 years 3-5years 6+ years

Assure the adequate provision of recreation, sports and aquatic facilities that are affordable and

accessible to all area residents, and plan for their development.

Action Lead Role
(A) As a component of the City of Hillsboro Parks and City of Hillsboro
Recreation Department's master planning process, inventory
existing facilities and determine the need for new or renovated
ones city-wide. (B) Involve members of the community in the
planning and development of facilities.

Priority/Timeline
Potential Partners 1-2 years 3-5years 6+ years
Hillsboro School District; Hillsboro Boys A @
and Girls Club; other youth organizations; B) 2 B2 B) o
facility user groups; senior organizations;
Washington County Dept. of Aging and
Veterans' Services.
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TOPIC KEY

STRATEGY 11

11.1
Identify/Map Pathways

11.2

Establish Pathways
Task Force

11.3

Fund Pathways

STRATEGY 13 Protect and enhance historical and cultural sites and other resources.

13.1
New Local
Landmarks
Commission

13.3

Historic/Cultural Sites
Education

City of Hillsboro
Hillsboro 2020 Action List

Complete an integrated system of sidewalks and bike paths to serve the entire city, improving
neighborhood connections, recreation options and safety.

Action

Develop an inventory & mapping of local/neighborhood
bike/pedestrian pathways.

Action

Establish a new Hillsboro public/private bicycle/
pedestrian pathway task force.

Action
Explore feasible funding options including state, regional or
private, grants public or special levies or other means to
upgrade and complete the City's bike path / pedestrian system
in accordance with current codes and ordinances.

Action
Establish a Hillsboro Landmarks Commission (new).

Action
Provide educational materials for property owners on
protection of historic and cultural sites, including qualifications,
resources, how to establish and other information; build
connections with other regional and state historical societies.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro

Lead Role

Bicycle / Pedestrian
Pathway Task Force
(new).

Lead Role
City of Hillsboro.

Lead Role

Hillsboro Landmarks
Commission (new).

Potential Partners

Bicycle / Pedestrian Pathway Task Force
(new); Washington County; Metro;
community and civic groups;
neighborhood groups; Tri-Met.

Potential Partners
Bike Coalition; citizen groups; service
organizations; Hillsboro Chamber of
Commerce.

Potential Partners
Bike Coalition; citizen groups; service
organizations; Hillsboro Chamber of
Commerce.

Potential Partners
Washington County Historical Society;
State Historic Preservation Office;
Historic Preservation League of Oregon;
Hillsboro Historical Society (new).

Potential Partners
Hillsboro Historical Society (new); State,
regional and other local historical
societies; local news media; Hillsboro
Chamber of Commerce; Hillsboro
Downtown Business Association;
Hillsboro Senior Center; Board of
Realtors; Washington County.

VISION FOCUS AREA: ENHANCING NEIGHBORHOODS AND DISTRICTS

Priority/Timeline
1-2 years 3-5years 6+ years

1-2 years
[

1-2 years
=)

3-5 years

3-5 years
=)

6+ years

6+ years

=

Priority/Timeline

1-2 years

1-2 years

3-5 years

3-5 years
=

6+ years

6+ years

=
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City of Hillsboro
Hillsboro 2020 Action List

STRATEGY 14 Revitalize Hillsboro's historic downtown as a regional attraction.

14.2
Downtown
Historic District

14.3

District Design
Standards

14.4

Historic Structure
Incentives

Action

Identify Hillsboro's downtown historic district and obtain grants
for designation.

Action

Create design standards and appropriate parking for public
buildings in downtown historic district.

Action

Develop tax and other incentives to restore and update historic
structures.

Lead Role

Landmarks
Commission; Hillsboro
Historical Society.

Lead Role
City of Hillsboro.

Lead Role

Landmarks
Commission (new).

Potential Partners
State; regional and other local Historical
Societies; property owners; City of
Hillsboro.

Potential Partners
Hillsboro Downtown Business
Association; Landmarks Commission
(new); Hillsboro Historical Society; pro-
bono architect; property owners.

Potential Partners

Various historical societies; Hillsboro
Chamber of Commerce; City of Hillsboro;
banks; builders.

STRATEGY 15 Develop a new public square in downtown Hillsboro that serves as the heart of the community.

15.1
Public Square
Task Force and
Development

Action
(A) Establish a task force to define, develop design concepts,
select a site and poll the community for a new public square
downtown. (B) Upon approval of plans, finance and build the
new public square.

Lead Role
City of Hillsboro.

Potential Partners
Hillsboro Chamber of Commerce;
Hillsboro Downtown Business
Association; Washington County; Centro
Cultural; Hillsboro Historical Society;
Hillsboro Landmarks Commission (new);
American Institute of Architects; Livable
Oregon.

Priority/Timeline

1-2 years 3-5years
=)

1-2 years 3-5years

1-2 years 3-5years

6+ years

=

6+ years

6+ years

Priority/Timeline

1-2 years 3-5years

6+ years
@
B2
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STRATEGY 16

16.2

Neighborhood
Gathering Places

16.4

"Third Places"
Incentive

"Third Places"
Site Options

STRATEGY 17
17.1

Housing
Inventory
Assessment

17.2

Diverse Housing
Standards

17.3

Housing Zone
Formula

City of Hillsboro
Hillsboro 2020 Action List

Provide and encourage "third places" at commercial facilities that are attractive and accessible (such as
small scale neighborhood locations, coffee shops, mini-retail, kiosk, sidewalk vending areas) where

citizens can meet and talk informally, including them in existing and new neighborhood plans in

appropriate transition zones.

Action

Provide for small scale neighborhood and other informal
gathering places ("third places") through existing and new
neighborhood plans.

Action

Provide incentives for new developments to include "third
places".

Determine feasibility of facilities along MAX light rail line for
possible use as community centers and quasi-commercial
uses.

Promote a diversity of housing by type and cost.

Action

Evaluate current housing availability by type, price range, lot
size, etc.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Potential Partners
Hillsboro Downtown Business
Association; Hillsboro Chamber of
Commerce; neighborhood associations.

Potential Partners
Hillsboro Downtown Business
Association; Hillsboro Chamber of
Commerce; neighborhood associations.

Potential Partners
Hillsboro School District; Hillsboro
Chamber of Commerce; neighborhood
groups; Tualatin Valley Television;
consultant.

Potential Partners

Builders; Community Action
Organization; Washington County
Department of Aging and Veterans'
Services; local realtors; apartment
managers.

Priority/Timeline

1-2 years 3-5years 6+ years

1-2 years

1-2 years

3-5years 6+ years

=

3-5years 6+ years

Priority/Timeline

1-2 years 3-5years 6+ years

Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Establish measurable minimum standards (performance City of Hillsboro. Washington County Dept. of Aging and [ ]
standards) in the zoning ordinances to promote diverse Veterans' Services; developers;
housing choices city-wide. architects; neighborhood groups as
applicable.
Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Develop a transition zone formula (e.g. that allows the City of Hillsboro. Washington County Dept. of Aging and [ ]

transition from multiple unit dwellings to single family
dwellings) in the City's zoning ordinance.

Veterans' Services; developers;
architects; neighborhood groups as
applicable.
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City of Hillsboro
Hillsboro 2020 Action List

STRATEGY 18 Acquire additional property for future parks and open space. Priority/Timeline
18.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Parks Land Involve local community in analyzing existing parks land City of Hillsboro. Hillsboro Chamber of Commerce; [ ]
Inventory/Analysis  |inventory to match new parks with population needs for neighborhood groups; Hillsboro School
recreational land. District; Tualatin Valley Television.
18.2 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
New Parks Identify and consider properties that include existing structures [Hillsboro Landmarks |Washington County Historical Society; [ ]
Property for their cultural and recreational potential and incorporate this [Commission (new); |Hillsboro Historical Society (new).
Identification information into the Parks Master Plan. City of Hillsboro.
18.3 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Parks Land Develop incentives for park land donations and dedications, City of Hillsboro. Metro; Oregon Department of Land 2 2
Incentive including strengthening density incentives to allow exchange of Conservation and Development (grant
density bonuses for park land. program); Washington County.

Identify and develop a system of neighborhood parks, located within walking or biking distance of every
community resident. Priority/Timeline
19.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years

STRATEGY 19

Parks Master Plan  |Complete the City's park master plan update (also see strategy|City of Hillsboro. [ ]
Update 10, action 1).
Parks / Coordinate park system planning with transportation systems. |City of Hillsboro. Metro; Washington County Department [ ]
Transportation of Land Use and Transportation; Oregon
Coordination Department of Transportation (ODOT);
Tri-Met; Hillsboro Bicycle and Pedestrian
Task Force.
Bike/Pedestrian Identify and promote potential bike and pedestrian easements |City of Hillsboro. Metro; Tri-Met; neighborhoods. 2 2 2

Easement Identification |to connect parks and transportation.

19.4 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Greenway Advocate parks/greenway easement opportunities to City of Hillsboro. [ ]
Easement developers.
Advocacy
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City of Hillsboro
Hillsboro 2020 Action List

STRATEGY 20 Promote development of landscaped areas throughout the community. Priority/Timeline
20.2 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Community Develop a strategy and action plan for installation and City of Hillsboro. Homeowner associations, groups; [ ]
Landscaping maintenance of landscaping improvements along Hillsboro Hillsboro Chamber of Commerce
Strategy area major streets and arterials in both new development and Beautification Committee; SOLV;
older community spaces and areas. Community Participation Organizations

(CPOs); Washington County Community
Corrections Department (community
service programs); Washington County.

TOPIC KEY VISION FOCUS AREA: PRESERVING THE ENVIRONMENT

Inventory, designate and, as necessary, acquire major greenways, creeks and wetlands in the Hillsboro

STRATEGY 21 4rea for future protection and preservation. Priority/Timeline

21.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Natural Resource Finalize inventory and designate resource areas. City of Hillsboro. Affected landowners; Tualatin Watershed

Inventory Council; citizen groups; neighborhood
organizations; Metro; Clean Water
Services; Soil and Water Conservation
District.

21.2 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years

Resource Area Develop regulations for future preservation and protection of  |City of Hillsboro. Army Corps of Engineers; National [ ]

Regulation designated areas. Marine Fisheries Service (NMFS);
Oregon Division of Sate Lands and
Department of Fish and Wildlife (ODFW);
Metro; "Friends" groups; Hillsboro
Chamber of Commerce; Clean Water
Services; Community Participation
Organizations (CPOs).

21.3 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Resource Area Priority |(A) Prioritize designated areas for acquisition, and (B) acquire |City of Hillsboro. Metro (Greenspaces); Clean Water (A) [ )
Designation and priority areas as appropriate. Attempt to secure dedications of Services; citizen groups; Wetlands (B) ®
Acquisition conservation easements prior to purchasing land. Conservancy; Tualatin Watershed
Council; willing sellers; donors; land
trusts.
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STRATEGY 23

23.2

New Tree Planting
Program

23.4

Noble Woods
Wildlife Habitat

24.2

Pollution
Hot-Lines

STRATEGY 25

25.1
Waste Reduction
Promotion

City of Hillsboro
Hillsboro 2020 Action List

Identify and promote the restoration of wildlife habitats in the community.

Action

Establish a tree planting and preservation organization and
program.

Action
Restore and maintain the wildlife habitat at Noble Woods Park.

Maintain clean air and water resources, and control
Action

Review and establish appropriate codes treating aesthetic,
sign, noise-and light-related pollution issues.

Action

Promote existing environmental "hot-lines" for reporting
pollution.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Potential Partners
Tree City Board; SOLV; "friends" groups;
civic organizations; homebuilders;
Hillsboro School District; homebuilders;
homeowners.

Potential Partners
Hillsboro School District; Scouts;
"Friends" groups; SOLV; Watershed
Council; Trout Unlimited; Tualatin
Riverkeepers; Jackson Bottom Wetland
Preserve.

noise and visual p

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

ollution.
Potential Partners
Oregon Department of Environmental

Quality (DEQ); business owners;
developers; Port of Portland.

Potential Partners

Oregon Department of Environmental
Quality (DEQ); Metro Recycling Hot Line;
Tualatin Valley Television; Jackson
Bottom Wetland Preserve; SOLV;
Tualatin Riverkeepers; Clean Water
Services; Hillsboro Chamber of
Commerce.

Expand curbside and other recycling programs and facilities as well as recycling education programs

aimed at both youth and adults.

Action
Promote and encourage existing waste reduction programs
(including hazardous wastes, plastics and other materials not
currently recycled) by simplifying the sorting process and
increasing incentives to recycle. Target under-served areas,
such as businesses and construction sites.

Lead Role
City of Hillsboro.

Potential Partners
Clean Water Services; Hillsboro
Chamber of Commerce; Washington
County Cooperative Recycling Program;
franchises; haulers; processors; Metro;
Homebuilders Association; Association of]
General Contractors; custodial/janitorial
services.

Priority/Timeline

1-2 years 3-5years 6+ years

1-2 years

=

1-2 years

1-2 years

=

=

3-5 years
=)

Priority/Timeline
3-5 years
[

3-5 years
=

Priority/Timeline

=

6+ years

=

6+ years

6+ years

=

1-2 years 3-5years 6+ years
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STRATEGY 26

26.1

Environmentally-
friendly Construction
Education and
Demonstration

26.2
Environmentally-
Friendly Construction
Incentives

STRATEGY 29

29.1
Zoning and
Development Codes

Revision

City of Hillsboro
Hillsboro 2020 Action List

Educate, encourage and demonstrate the use of "environmentally friendly" construction techniques and

products for use in Hillsboro. Priority/Timeline

Potential Partners 1-2 years 3-5years 6+ years
Architects and builders; Homebuilders (A,B) )
Association; Hillsboro Chamber of )
Commerce Land Use or Economic
Development Committees; Northwest
Energy Efficiency Coalition; Remodeling
Heritage Foundation; U.S. Green
Building Council; Portland General
Electric.

Lead Role
City of Hillsboro.

Action
(A) Educate development community and public on
environmentally-friendly construction products and techniques,
and (B) demonstrate techniques in new construction of public
buildings and facilities (City of Hillsboro/other public agencies
as role models).

Action Lead Role

Develop/establish incentives for use of environmentally friendly|City of Hillsboro.
construction.

Potential Partners 1-2 years 3-5 years

Architects and builders; Metropolitan [ ]
Homebuilders Association; Hillsboro
Chamber of Commerce Land Use or
Economic Development Committees;
Northwest Energy Efficiency Coalition;
National Association of Industrial Parks;
Metro.

6+ years

Ensure zoning and development codes and land supply match the needs of all business types.

Priority/Timeline
Potential Partners 1-2 years 3-5years 6+ years

Hillsboro Chamber of Commerce; [
Westside Economic Alliance.

Lead Role
City of Hillsboro.

Action

Revise zoning and development codes and permit processes
to recognize the needs of all types of businesses
(entrepreneurial, network, incubator, traditional). Revisions
should take into account the requirements created by high-
speed networks, home based businesses, mixed employment,
residential and retail uses.
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City of Hillsboro
Hillsboro 2020 Action List

STRATEGY 30 Assure a long-term water supply for local business through sound water management practices.

Priority/Timeline

30.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Regional Water Take a leadership role in on-going actions to ensure the City of Hillsboro. Joint Water Commission; Metro; major ) ) )
Supply Leadership |adequacy of the regional water supply and delivery system. users; Washington County; customers;

Regional Water Consortium /
Conservation Coalition; U.S. Bureau of
Reclamation; Clean Water Services;
State of Oregon Water Resource
Division; Tualatin Valley Irrigation District;
Water Managers Group; Clean Water
Services.

Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Water Develop and implement water conservation programs. City of Hillsboro. Clean Water Services; Joint Water ) ) )
Conservation Commission; Regional Water Providers
Program Consortium; green industry; Hillsboro
Development School District; other local water

providers (Forest Grove, Tualatin Valley
Water District, Tigard); Hillsboro School
District 1J; Hillsboro Police Department;
Community Action; Tualatin Valley Water
District and other Joint Water
Commission Partners; Regional Water
Providers Consortium; Intel; Hillsboro
Boys and Girls Club.
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STRATEGY 31

31.1

Airport Master
Plan Involvement

31.2

Regional
Transportation
Leadership

31.3
Community
Data Network
Strategy

STRATEGY 34

34.1
Library System
Access
Enhancement

34.2

City of Hillsboro
Hillsboro 2020 Action List

Support transportation and communication system improvements to move goods, services and
information and to allow residents to efficiently reach destinations throughout the community.

Action
Participate in the implementation of the Hillsboro airport
master plan update.

Action

Take leadership role in the planning for and financing of local
and regional transportation systems.

Action
Develop a high-speed data network strategy throughout the
community.

Lead Role
Hillsboro Chamber of
Commerce and City of]
Hillsboro.

Lead Role

City of Hillsboro and
Hillsboro Chamber of
Commerce.

Lead Role
City of Hillsboro.

Potential Partners
Port of Portland; Hillsboro Airport
Business Association; Washington
County.

Potential Partners
Westside Transportation Alliance; private
utilities; Washington County; Tri-Met
Oregon Department of Transportation
(ODOT); Metro; major community
employers.

Potential Partners
Hillsboro Chamber of Commerce; high-
tech companies; utility companies; cable
franchise companies; Washington
County; Hillsboro School District.

Ensure that Hillsboro's library system is accessible and valuable for all members of the community and
that it remains an integral part of the community's educational resources.

Action

Maintain and enhance easy access to libraries throughout the
community, improving the number of facilities, location and
hours of operation.

Action

Lead Role
City of Hillsboro.

Lead Role

Potential Partners
Tri-Met (Books by Rail); civic groups;
Washington County Co-op Library
Services; Library Foundation; Friends of
the Library.

Potential Partners

Priority/Timeline
1-2 years 3-5years 6+ years

=

1-2 years
=

1-2 years

=

3-5 years
=

3-5 years

=

6+ years

=

6+ years

=

Priority/Timeline
1-2 years 3-5years 6+ years

=

1-2 years

=

3-5 years

=

6+ years

Libraries as
Resource Centers
Promotion

Support the use of libraries as resource centers and provide

programs for all members of the community including youth,
family, adults and the community's multi-cultural population.

Such programs could include outreach efforts throughout the
community.

City of Hillsboro.

Neighborhood associations; Hispanic
community; Washington County
Cooperative Library Service; National
Endowment for the Humanities; Regional
Arts Council; Hillsboro Library
Foundation; Friends of the Library;
Hillsboro School District; Centro Cultural;
Hillsboro Rotary Club.

=

=

=
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City of Hillsboro
Hillsboro 2020 Action List

STRATEGY 37 Promote and develop priority projects for the performing and cultural arts and craft exhibitions.

Priority/Timeline

37.1
New Cultural
Arts Center

37.2
New Hillsboro Arts
Commission
37.3

Musical
Performances
Expansion

37.4

New Arts/Crafts
Summer Fair

37.5

Arts Funding
development

Action

Develop and activate the Glenn and Viola Walters Cultural Arts
Center.

Action
Form a Hillsboro Arts Commission

Action
Attract more musical performances to Hillsboro.

Action
Hold a summer fair for arts and crafts in downtown area.

Action
Develop a long-term, stable source of funding for the arts.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Lead Role

Hillsboro Arts
Commission (new).

Lead Role

Hillsboro Arts
Commission (new).

Lead Role

Hillsboro Arts
Commission (new).

Potential Partners
Hillsboro Community Arts; other arts
organizations including: Washington
County Arts, Business and Community
Alliance (ABC); Hillsboro Actors
Repertory Theatre; Regional Arts and
Culture Council; other foundations and
private individual donors; Centro Cultural
and/or other ethnic organizations;
Tualatin Valley Television; Washington
County Dept. of Aging and Veterans'
Services; Hillsboro School District.

Potential Partners

Hillsboro Community Arts; Regional Arts
and Culture Council.

Potential Partners

Regional Arts and Culture Council; City
of Hillsboro; private concert promoters;
business sponsors; Washington County
Fair Complex; Hillsboro School District;
Hillsboro Historical Society; BJ's Coffee;
NW Arts Support Group; Main Street Art
Society.

Potential Partners
Hillsboro Tuesday Marketplace and
Hillsboro Farmer's Market; Hillsboro
Chamber of Commerce; other local arts
groups; Hillsboro School District.

Potential Partners
Regional Arts and Culture Council; City
of Hillsboro; industry supporters;
Community College; Hillsboro School
District; Hillsboro Community Arts.

1-2 years 3-5years 6+ years

1-2 years

1-2 years

1-2 years

1-2 years

3-5years 6+ years

3-5years 6+ years

= =

3-5years 6+ years

= =

3-5years 6+ years

=
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City of Hillsboro
Hillsboro 2020 Action List

Encourage youth, adult and family knowledge of, appreciation and participation in the arts and cultural
opportunities in the community. Priority/Timeline

STRATEGY 38

38.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years

Displayed Arts Establish a semi-annual or annual Hillsboro tour of displayed |City of Hillsboro. Hillsboro Chamber of Commerce; local ) )
Tours art from local businesses, public institutions, galleries and businesses; art galleries; arts and crafts
private collections. folks; Tri-Met (as a Light Rail event);
Hillsboro Community Arts; Hillsboro
Downtown Business Association;
Tualatin Valley Television; Hillsboro
School District; T.D. Brown Fine Arts.

38.3 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
New Local Arts Develop a semi-annual or annual art competition based on Hillsboro Arts Regional Arts and Culture Council; )
Competition selected themes interpreting Hillsboro. Commission (new). |Convention and Visitors Bureau of

Washington County; Rose Festival
Association; other existing events (i.e.
Happy Days, County Fair, Saturday
Market); Valley Art Association; Portland
Community College Art Beat; Hillsboro
Community Arts; Hillsboro School
District; Tualatin Valley Television;
Hillsboro Downtown Business

Association.
38.5 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
New Community Create a community band for adults and youth. City of Hillsboro. Hillsboro Community Arts; Hillsboro [ ]
Band Development School District (and Bands); Washington

County Dept. of Aging and Veterans'
Services; Hillsboro Music; Music Village
of Hillsboro; sponsors; retirees.

13 of 16



TOPIC KEY

STRATEGY 40
40.1

New Local Fitness
Council
Development

STRATEGY 43
43.1

City of Hillsboro
Hillsboro 2020 Action List

VISION FOCUS AREA: PROMOTING HEALTH AND SAFETY

Emphasize wellness by educating all generations, starting with the youngest, about the benefits of
staying fit and healthy. Priority/Timeline
Action Lead Role Potential Partners 1-2 years 3-5years 6+ years

Create a Community Council for Wellness and Fitness to raise |City of Hillsboro. Hillsboro School District; health care and
awareness and promote programs covering nutrition and medical services (i.e. Tuality Community
staying healthy and fit through a community-wide campaign Hospital, Washington County Health and
and other means. Human Services/Dept. of Aging and

Veterans' Services); private sector
(especially high-technology industry);
fitness industry; insurance industry;
KUIK; Hillsboro Argus (media in general);
Hillsboro Chamber of Commerce.

Sustain community support for public safety programs.

Priority/Timeline

Public Safety
Promotion

Action Lead Role Potential Partners 1-2 years 3-5years 6+ years
Develop marketing and communications program that includes |City of Hillsboro. Other local public and private providers [ ]
promotion through Citywide newsletter. of police and fire services; Neighborhood

and Community Participation
Organizations (CPOs); Washington
County Environmental Community
Awareness & Emergency Response;
Tualatin Valley Television; SafeKids
Washington County; Oregon SafeKids;
Tuality Healthcare; Hillsboro Argus, KUIK
Radio; Home Depot; Gl Joes, Target;
Intel; Hillsboro Downtown Business
Association; Hillsboro School District.
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City of Hillsboro
Hillsboro 2020 Action List

Expand and sustain neighborhood-based community safety programs and networks for emergency
preparedness and crime prevention. Priority/Timeline

44.1 Action Lead Role Potential Partners 1-2 years 3-5years 6+ years

Community Safety |Target for information and training, additional neighborhoods, |City of Hillsboro. Hillsboro School District; Property ) ) )
Training/Targeting  |elderly, rental and non-English speaking populations as well as Managers; Neighborhood Associations;
Hillsboro businesses. churches; key businesses (i.e. Tuality
Community Hospital); Community
Participation Organizations (CPOs);
Housing and Urban Development (HUD);
Washington County Dept. of Aging and
Veterans' Services/Federal Offices;
Section 8 Programs; Oregon Department
of Housing; Oregon State Family
Services Division; Oregon Liquor Control
Commission; Washington County
Department of Aging and Veterans'
Services; Ceasefire Oregon; Tualatin
Valley Television.

STRATEGY 44
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STRATEGY 45

45.1
Multi-Lingual
Emergency
Training
Enhancement

45.2
Language Network
Technology

45.3
Language
Network
Expansion

City of Hillsboro

Hillsboro 2020 Action List

Enhance the multi-language communications network included in the community's planning and

response program.

Action

Develop multi-lingual capacity within public safety departments
of the City. Recruit multi-lingual staff. Provide on-going
language training for emergency service personnel; produce
multi-lingual training publications.

Action

Identify and procure technology to assist expanding capacity of
the multi-language network.

Action

Extend the network in include neighboring communities and
other government agencies.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Lead Role
City of Hillsboro.

Potential Partners
Police Hispanic Community Relations
Committee; American Red Cross; City of
Portland Hispanic Affairs Committee;
Faith Community; Washington County
Diversity Consortium.

Potential Partners
Police Hispanic Community Relations
Committee; American Red Cross; City of
Portland Hispanic Affairs Committee;
Faith Community; Casa Del Futuro.

Potential Partners
Police Hispanic Community Relations
Committee; American Red Cross; City of
Portland Hispanic Affairs Committee;
Faith Community; Centro Cultural.

STRATEGY 46 Reduce incidence of violence in the community committed by youth and against youth.

46.1

Action

Lead Role

Potential Partners

Priority/Timeline

1-2 years 3-5years 6+ years

=

1-2 ye

1-2 ye

=

ars 3-5years 6+

=

ars 3-5years 6+

Priority/Timeline

=

years

=

years

=

1-2 years 3-5years 6+ years

School Resource
Officer's Program
Continuation

46.2
New Outreach
Program
Development

Continue school resource officer's program.

Action
Create new outreach programs under the Boys and Girls Club,
emphasizing neighborhood youth activities and parenting
classes for young families and enhancing the Gang Resistance
Education and Training (GREAT) program.

City of Hillsboro.

Lead Role
City of Hillsboro.

Hillsboro Boys and Girls Club;
Washington County Juvenile Services
Department; Hillsboro School District;
Washington County Health and Human
Services Department; Bicycle
Transportation Alliance.

Potential Partners

Hillsboro Boys and Girls Club;
Washington County Juvenile Services
Department; Hillsboro School District;
Washington County Health and Human
Services Department; Department of
Aging and Veterans' Services;
social/health services.

= =
1-2 years 3-5years 6+
=)

=

years

=
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